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DISCLAIMER

This document has been prepared by and is the sole responsability of Triboo Media S.p.A. (the Company] for the sole purpose described herein:

= The information contained herein does not contain or constitute an offer of securities for sale, or solicitation of an offer to purchase securities, in the United States, Australia, Canada or Japan or any other jurisdiction where
such an offer or solicitation would require the approval of local authorities or otherwise be unlawful [the "Other Countries”). Neither this document nor any part of it nor the fact of its distribution may form the basis of, or be
relied on in connection with, any contract or investment decision in relation thereto.

« The securities referred to herein have not been registered and will not be registered under the U.S. Securities Act of 1933, as amended [the "Securities Act”], or pursuant to the corresponding regulations in force in the Other
Countries, and may not be offered or sold in the United States or to U.S. persons unless such securities are registered under the Securities Act, or an exemption from the registration requirements of the Securities Act is
available.

«The content of this document has a merely informative and provisional nature and is not to be construed as providing investment advice. This document does not constitute a prospectus, offering circular or offering
memorandum or an offer to acquire any shares and should not be considered as a recommendation to subscribe or purchase shares. Neither this presentation nor any other documentation or information [or any part
thereof] delivered shall be deemed to constitute an offer of or an invitation by or on behalf of the Company.

« The information contained herein does not purport to be all-inclusive or to contain all of the information a prospective or existing investor may desire. In all cases, interested parties should conduct their own investigation and
analysis of the Company and the data set forth in this document.

= The statements contained herein have not been independently verified. No representation or warranty, either express or implied, is made as to, and no reliance should be placed on, the fairness, accuracy, completeness,
correctness or reliability of the information contained herein. Neither the Company nor any of its representatives shall accept any liability whatsoever (whether in negligence or otherwise| arising in any way in relation to such
information or in relation to any loss arising from its use or otherwise arising in connection with this presentation.

« The information contained in this document, unless otherwise specified is only current as of the date of this document. Unless otherwise stated in this document, the information contained herein is based on management
information and estimates. The information contained herein is subject to change without notice and past performance is not indicative of future results. The Company may alter, modify or otherwise change in any manner
the content of this document, without obligation to notify any person of such revision or changes. This document may not be copied and disseminated in any manner.

* The distribution of this document and any related presentation in other jurisdictions than Italy may be restricted by law and persons into whose possession this document or any related presentation comes should inform
themselves about, and observe, any such restriction. Any failure to comply with these restrictions may constitute a violation of the laws of any such other jurisdiction.

« By attending this presentation or otherwise accessing these materials, you agree to be bound by the foregoing limitations.

= This presentation includes certain forward looking statements, projections, objectives and estimates reflecting the current views of the management of the Company with respect to future events. Forward looking
or the negative of these words or other variations on these words or comparable terminology. These forward-looking statements include, but are not limited to, all statements other than statements of historical facts,
including, without limitation, those regarding the Company’s future financial position and results of operations, strategy, plans, objectives, goals and targets and future developments in the markets where the Company
participates or is seeking to participate.

Due to such uncertainties and risks, readers are cautioned not to place undue reliance on such forward-looking statements as a prediction of actual results. The Group’s ability to achieve its projected objectives or results
is dependent on many factors which are outside management’s control. Actual results may differ materially from [and be more negative than) those projected or implied in the forward-looking statements. Such forward-
looking information involves risks and uncertainties that could significantly affect expected results and is based on certain key assumptions.

All forward-looking statements included herein are based on information available to the Company as of the date hereof. The Company undertakes no obligation to update publicly or revise any forward-looking
statement, whether as a result of new information, future events or otherwise, except as may be required by applicable law. All subsequent written and oral forward-looking statements attributable to the Company or
persons acting on its behalf are expressly qualified in their entirety by these cautionary statements.
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eCommerce

TR1%0% DIGITALE
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Software System Logistics Retail Store Customer care
Integration Approach Management & Payment

Development Management



+100 monobrand online stores

9,5 million monthly unique visitors
+500.000 active clients

TRIE®@ DIGITALE

>100.000.000 newsletter a year
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3 millions of shipped products
150 countries & payment systems
+10 languages customer care

USA, Russia, India,

LogiStiC Pa I'tnel' in Israel, China, Dubai, Japan
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>70 thousand photos per year
/66@5, 300k social interaction per month
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bOQtique ﬁ%tf +100 influencer network

30 website developed per year
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Digital Media

TRI%0% MEDIA
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Triboo Key Financials



REVENUES GROWTH - CAGR 25%

2015 Triboo Digitale data are consolidated, while 2013 and 2014 data consider Triboo Digitale stand alone
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PROFITABILITY

High profitability and growing EBITDA margin, improving of 2,64% from 9,72% in 2013 to 12,36% in 2015

Aggregated EBITDA (€mln)
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TRIBOO AT A GLANCE: H1 2016

H1 2016

Revenues

Ebitda

Net Profit

Net Financial position
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GROUP STRUCTURE

Owned shares: 1,18%

Compagnia Digitale Italiana S.p.A.
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Focus on:
Triboo Data Analytics



TRIBOO DATA ANALYTICS ACQUIRED BUSINESS
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INTEGRATED ANALYTICS
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VIDEO ADVERTISING TECHNOLOGY

ADCAST PLUS. Video advertising formats, proprietary DMP & SSP for automatic Adv delivery
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LOCAL BASED ADVERTISING

Local news network Waze SMS Push Advertising
More than 160 online news Brand Awareness H3G exclusive DB
and local news websites with and Drive to Store management

90% of territorial coverage. Advertising (5 million customers)
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Iriboo data strategy



HOLISTIC DATA MANAGEMENT

The question facing every company today is how to use data effectively — not just their own data, but all the
data that's available and relevant. Not everything that can be counted counts, and not everything that
counts can be counted.
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INTERNET DATA TODAY

Google amazon

Knows your passions

NOWS your Iintentions and fmendshlps

Knows your purchases
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TRIBOO DATA ANALYTICS POTENTIAL

TRIPOQW Data Ana[yticg as a data enabler & finisher
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TRIBOO DATA ANALYTICS MISSION

WEB SURFING CUSTOMER
RELATIONSHIP OFFLINE PURCHASES
Management MANAGEMENT

Platform

HERE IS MY CLIENT!
what he does,

Y o O O what he looks for
P . what he wants and
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On internet i can

answer my client
REAL TIME

client company
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DATA PROCESSING LIFECYCLE

Big Data = Crude Oil ... but you need to refine the crude oil

OWNED MEDIA INTERNAL DATA

PAID MEDIA

DYNAMIC
CONTENT

DATA WEB PAGES

PROCESSING

REAL TIME
CUSTOMIZATION

DATA COLLECTION AND CLUSTERING DATA ACTIVATION TARGETED

CAMPAIGNS
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PROFILING AND DATA ENRICHMENT

Based on clients information we can generate different enrichment scenarios.
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DATA DRIVEN CONCEPT INTEGRATION
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Triboo Next Steps




NEXT STEPS

Following the Triboo Digital hive, Triboo Media is planning to go further willing to step into MTA

SYNERGIES AND INTERNAL GROWTH

M&A AND EXTERNAL GROWTH

MTA LISTING (STAR SEGMENT]

Milano, February 2016 31 TRI' 4



| contenuti della medesima presentazione e in modo particolare, ma non esclusivamente: i testi, le soluzioni creative, idee, immagini, layout, design, marchi e procedimenti sono di proprieta esclusiva di
Triboo e sono protetti dalle leggi sul diritto d’autore e sulle opere dell'ingegno vigenti o comunque vengono usati con l'autorizzazione dei proprietari. Dette opere dell'ingegno non possono essere
copiate, né trasmesse ad altri, né utilizzate in altro modo senza autorizzazione scritta. | suddetti progetti dovranno essere restituiti a Triboo ove registrati su supporti quali, a titolo meramente
esemplificativo, cd, dvd, dischetti ovvero chiavi USB, ovvero cancellati o distrutti nel caso l'accordo di collaborazione a cui il progetto afferisce non vada a buon fine.



